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1. MECTO JUCHHUIIJIMHBI B CTPYKTYPE OEPA3OBATEJIBHOM ITPOI'PAMMBI
1.1 TpeOoBanusi K mMpeaBAPUTEJbHOH IMOATOTOBKE O0YyYAKOIIUXCS, NMpealIecTBYIOLINE H
CONYTCTBYIOIME JUCIHUIIHHBI, HA KOTOPbIX OCHOBBIBAETCS U3yYeHUe TAHHOIM:

JUTSl I3yYCHHS TAaHHOW JUCITUTUTMHBI HEOOXOMMBI 3HAHUS, YMEHUS U HaBBIKU, (HOPMHUpPYyEMbIE
MpeIIecTBYIONEH TUCIUTUTHHON « AHIHHCKHH a3b1k» Ha 6aze OIT OCO.

2. OIIMCAHUE JTUCHUIIJIMHBI

2.1. O0masi xapaKkTepucTUKAa

HaunmenoBanue noxkasareis

3HaYeHNE MOKa3areisa

Ha3zBanue o0pa3oBaTenbHOM MporpaMmbl

38.03.02 MeneKMeEHT

(ITpodmie: MexayHapoaHbIH OH3HEC)

HIudp u Ha3BaHKHE B COOTBETCTBUHU C
y4€OHBIM IIJIAHOM

b1.b.M1.4 «MHOCTpaHHBIN A3BIK»

Yactb 00pa3zoBaTesIbHOM MpOrpamMmbl

baszosas gyacts

KomanyecTBo 3a4eTHBIX CIAMHUIL / BCEr0 4acoB

7,5/270

2.2. Pacnpenesienue 4yacoB 1o (popmam u nepuogam o0y4eHus

O0111ee KOJIMYECTBO YaCOB
e CaMOCTOSI-
®opma Q o N
& © | mekmu- | Jabopa- | MpakTH- | TEJIbHOU dopma
o0Oy4deHus 2 = BCETO
Q | OHHBIX | TOPHBIX | YECKHMX | paboTHI + KOHTPOJIA
KOHTPOJIb

OuHas 1 - - 34 56 90 3a4er
OuHas 1 2 — — 34 38 72 3a4eT
Ounas 2 3 - - 51 57 108 SK3aMeH
OuHas1, BCEro — — 119 151 270
OyHo-3a04Has 1 — - 10 80 90 3a4yeT
OuHoO-3a04HAas 1 2 - - 10 62 72 3a4eTr
OyHo-3204YHAas 2 3 — — 14 94 108 3K3aMeH
OunHo-3a04Has, - - 34 236 270
BCETO

3. HEJUA JUCHUITVINHbI

Lenp aucuumuinHbl «MHOCTpaHHBIN A3bIK» — NPUOOPETEHHE CTYCHTaMU HABBIKOB M YMEHUH B
pa3IMYHBIX BHMJAX PEYEBOM M IUCBMEHHON [EATEIBHOCTH, KOTOPBIE HAa OTAENBbHBIX JTalax
SI3bIKOBOM MOJITOTOBKH MO3BOJISIOT UCIOJIb30BaTh MHOCTPAHHBIH S3bIK KaK B PO ECCHOHATBLHON
Y Hay4HOMH JesTeIbHOCTH, TaK U JJIA LeJel JanbHelero caMmooopa3oBaHusl.

3ajayn - MPaKTUYECKOE OBJAJCHHWE HABBIKAMM IEPEBOJAA CIELMAIBHOM JHMTEpaTyphl, YTCHHE
TEKCTOB 1O CHEIMAIBHOCTH C IETbI0 U3BIECYeHHUS HeoOxomumon mHbopmanuu, odopmieHue
JIETIOBOM KOPPECHOHACHIIMN; (OPMUPOBAHUE y CTYIEHTOB S3bIKOBOH M KOMMYHHUKAaTHBHOMN
KOMIIETCHIIUM, JOCTaTOYHOW  JIA oOmieHuss B OBITOBOW, COLMOKYJIBTYpHOW U
npodeccuoHanbHON cdepax; ModydeHrne HOBeHIIel mpodeccnoHanbHON HWH(pOpMAMKU Yepe3
MHOCTpPaHHbIE UCTOYHMKH; IOJIb30BAHUE YCTHON MOHOJOTMYECKOW M TUAJIOIMYECKOl peubio B



npeaciax 6BITOBOI>1, O6I_HGCTBCHHO-HOJII/ITI/IQCCKOI\/‘I, O6H.I€3KOHOMH‘-I€CKOI>1 )51 HpO(I)CCCHOHaHBHOﬁ
TEMATUKH, TMCPEBOA C HWHOCTPAHHOI'O sA3bIKa Ha pO,Z[HOI\/JI TECKCTOB OGH.IGBKOHOMI/I‘IGCKOFO

Xapakrepa,

pedepupoBanus U

00I1IeIKOHOMHUYECKOM JTUTEPATYPHI.

AHHOTHUPOBAHUA

00LLIECTBEHHO-IOJIUTUYECKOMI u

4. KOMIIETEHIIMU OBYYAIOLIETOCS, ®OPMUPYEMBIE B PE3YJIbTATE
OCBOEHUSA KOMIIOHEHTA OBPA30BATEJIBHOM ITPOT'PAMMBI, X
NHAUKATOPBI U IINTAHUPYEMBIE PE3YJ/IbTATBI OBYUYEHUSA

4.1. Komnerenuuu

VYK-4. CriocobeH oCyIIeCTBIATh EJI0BYI0 KOMMYHHMKAIIMIO B YCTHOM U MUCBMEHHOM (popMax Ha
roCy/1apCTBEHHOM $I3bIKE€ U HHOCTPAaHHOM(BIX) A3BIKE(aX).

4.2. UaauKkaTopbl KOMIETeHIH I

Kareropuu

YHHBEPCAJIBHBIX Yuusepcaibubie HNuankaTopsl Pe3yabrarsl 00yueHnst
KOMITeTeH i KOMIIeTeHIIHH
YK-4.U-1. VYK-4.1-1.3-1. 3HaeT HOpPMBI YCTHOW peuw,
Bribupaer Ha MIPUHSTHIE B PO ECCHOHATIBHON cpelie
rocyaapcteeHHoM | YK-4.HU-1.Y-1. YMeer BoIOUpaTh CTHIIL OOIIECHUS
s3bike PO u Ha rocyAapCTBEHHOM s3blke P® 1 MHOCTpaHHOM
WHOCTPAaHHOM(-BIX) | SA3BIKE MIPUMEHUTEIHHO K CHUTYaINH
SI3BIKAX B3aUMOJCHCTBUS
KOMMYHHUKaTHBHO | YK-4.U-1.Y-2. Brageer MHOCTpaHHBIM $3BIKOM
MPUEMJICMBIC CTHIIb | HA YPOBHE, HEOOXOMMMO M JOCTATOYHOM IS
U CpeacTBa o0uieHus B mpodecCHOHATIBHON cpelie
B3aUMOJICHCTBHUA B | VK-4.M-1.3-1. 3HaeT HOpPMBI YCTHOM peuu,
0OLIEeHNH C MIPUHATHIC B HpO(beCCI/IOHaJILHoﬁ cpene
JIEITIOBBIMHU
apTHepaMu
YK-4.1-2. Beger | YK-4.U-2.3-1. 3HaeT HOpMbI IUCBMEHHOM peyH,
JICTIOBYTO TIPUHSTHIE B TPO(ECCHOHAIBHON cpele
YK-4. Cnocoben MEepEenucKy Ha
OCYIIECTBIIATh rocynapcteeHHoM | YK-4.U-2.Y-1. VYMmeer BECTH JIeTIOBYIO
JIEII0OBYIO sa3bike PO u [EPENUCKY Ha TIOCYyJapCTBEHHOM s3blke P
KOMMYHHUKAIIHIO B MHOCTPAHHOM(-bIX) | HM/WJIM HHOCTPAHHOM SI3BIKE
KommyHmkams YCTHOW U NUCbMEHHOU SI3BIKAX
(hopmax Ha YK-4.1-3. YK-4.1-3.V-1. Bnageer HOpMaMu ¥ MOJEISIMHU
roCy1apCTBEHHOM Hcnonp3yer Auanor | peuyeBOro  IMOBEAEHUS  IPUMEHHUTEIbHO K
SI3BIKE U ULt KOHKPETHOH  CHUTyallMd  aKaJAeMHYecKoro U
HHOCTPaHHOM(BIX) COTpYJHHMYECTBA B | MPO(eCCHOHAILHOTO B3aUMOJICHCTBHS
sI3bIKe(ax) colManbHOMN n | YK-4.U-3.¥-2. YmeeT BbICTpauBaThb MOHOJIOT,
npo(h)eCCHOHAIBHON | BECTH IHAIOT M TIOJHJIOT C COOIOIEHUEM HOPM
chepax pedeBoro STHKETA, apryMEHTHPOBaHHO
OTCTauBaTh CBOM MO3UINH M UICH
YK-4.1-4. VYwmeer | YK-4.U-4.Y-1. Brnageer >xaHpamMu YyCTHOH U
BBIMOJIHATH MUCHbMEHHOU peYH B MPOQPECCHOHANBHOM chepe
TIepeBO
npodeccHoHANTBHBIX
TEKCTOB ¢ | YK-4.U-4.Y-2. YMeeT BBIOJNHATh KOPPEKTHBIN

HWHOCTPAaHHOTO(-bIX)
Ha

roCyJJapCTBEHHBIH
ik PO u ¢
TOCyAapCTBEHHOTO
sI3bIKA PO Ha
HMHOCTPaHHBIN(-bIS)

YCTHBIN M MMUCbMEHHBIN TIEPEBOJL C HHOCTPAHHOTO
sI3pIKa Ha TOCYNAapCTBEHHbIM s3bIKk PD u c
rocyiapcTBeHHOro si3blka P®D Ha HMHOCTpaHHBIM
SI3BIK  TTPO(EeCCHOHANBHBIX TEKCTOB




5. MPOI'PAMMA JUCHUIIVIMHbI

Tembl

Kparkoe conepxxanue TeMbl

Coaep:xareJbHbId MOAYJIb 1.

Relations with Clients and Colleagues and General Business
Routines

Tema 1. Customer

Customers. Word partners. Direct and indirect questions

Tema 2. Companies

Word-building. Present Simple vs Present Continuous. Third
person singular.
Formal letters. Making offers.

Tema 3. Travel

Adjectives of nationality. Past Simple vs Present Perfect.
Avoiding repetition. Presenting information about companies.
Introductions and socializing.

Tema 4. Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving
business advice

ConepxareabHbiii MoayJab 2. Achieving Good Financial Results, Financial and Social

Issues

Tema 5. Company’s History

Past Simple: regular/irregular verbs. Adjective and noun
patterns. Giving presentations on company histories.

Tema 6. Retailing

Word groups. Definite, indefinite, zero articles. Defining
relative clauses. Market research and discussion

Tema 7. Products

Order of adjectives. Comparative/superlative adjectives.
Presenting a product.

Tema 8. People

Word building. Forms expressing future. Talking/writing about
your job.

CopepxarenbHbiil Moayab 3.. Business Structures and Forms, Selling Methods

Tema 9. Business
Environment

Business environment. Modal verbs. Figures and numbers.
Describing trends: interpreting graphs.

Tema 10. Finance

Figures and numbers Transitive and intransitive verbs, word
partners. Rephrasing and exemplifying. Discussing companies’
financial decisions.

Tema 11.
CorporateResponsibility

The ethical consumer. Constructions both...and, either...or,
neither...nor. Negotiation.

Tema 12. Competition

Global competition. Present perfect: present result/unfinished
time. CV, Interviews.

6. CTPYKTYPA U COAEPKAHUE JUCLHUIIJINHbI

6.1. ®opma 00y4yeHus — ouHas, kKypc — 1, cemectp — 1

HanmenoBanus cogepkaTeabHbIX MOIYJIEH

KommuectBo yacos

U TEM Jleki. | JlabGop. | [IpakT. | CPC+K | Bcero
Conep:xareabnbiii MoayJb 1. Relations with Clients and Colleagues and General Business
Routines
Tema 1. Customer 14 22
Tema 2. Companies 9 14 23




Tema 3. Travel 0 0 8 14 22
Tema 4. Troubleshooting 9 14 23
HToro no cogepxkarebHOMY MOAYJIIO 1 34 56 90

6.2. ®opma o0yveHnus — ouHasi, Kypc — 1, cemecrp — 2

HaumeHnoBanust coiepKaTeIbHbIX MOTYJIEH KonnuecTBo yacos
U TEM Jleku. | JlaGop. | Mpakr. | CPC+K | Beero
Conep:kareabnblii MoayJb 2. Achieving Good Financial Results, Financial and Social Issues
Tema 5. Company’s History 0 0 8 10 18
Tema 6. Retailing 0 0 9 9 18
Tema 7. Products 0 0 8 10 18
Tema 8. People 0 0 9 9 18
HToro no cogepxareibHOMY MOIYJIIO 2 0 0 34 38 72

6.3. ®opma 00y4eHus1 — 04Has, Kypc — 2, cemectp — 3

HaumeHnoBanus conepxaTeabHbIX MOAYJICH KonunuecTBo uacos
U TEM Jlek. | JlabGop. | [Ipakr. | CPC+K | Bcero
ConepxatesibHblii MOayJb 3. Business Structures and Forms, Selling Methods
Tema 9. Business Environment 0 0 12 15 27
Tema 10. Finance 0 0 13 14 27
Tema 11. CorporateResponsibility 0 0 13 14 27
Tema 12. Competition 0 0 13 14 27
HToro no coaep:xkareJbHOMY MOAYJIIO 3 0 0 51 57 108
Bcero no komnonenty OINOII 0 0 119 151 270

6.4. ®opma o0ydyeHHs1 — OUHO-3204HAsA, Kypc — 1, cemecTp — 1

HaumenoBanus conepkaTeIbHBIX MOTyJICH KonnyectBo yacoB
U TEM Jlex. | JlaGop. | [Tpaxr. | CPC+K | Bcero
Copepxarenbnbliii Moayab 1. Relations with Clients and Colleagues and General Business
Routines
Tema 1. Customer 0 0 2 20 22
Tema 2. Companies 0 0 3 20 23
Tema 3. Travel 0 0 2 20 22
Tema 4. Troubleshooting 0 0 3 20 23
HToro no cogep:xkaresibHOMY Moay.Jimo 1 0 0 10 80 90

6.5. ®opma o0ydyeHus1 — 0O4HO-3a04HAasA, Kypc — 1, cemecTp — 2

Haunmenopanus COACPIKATCIIbHBIX MOI[y.]'I@fI
n TeM

KommgecTBo gacoB

Jleku. | JlaGop. | Mpaxr. | CPC+K | Beero

Coaep:xareabHblii MoayJab 2. Achieving Good Financial Results, Financial and Social Issues

Tema S. Company’s History

| o0

0

2

16

18




Tema 6. Retailing 0 0 3 15 18
Tema 7. Products 0 0 2 16 18
Tema 8. People 0 0 3 15 18
HToro no coaepkareJJbHOMY MOAYJIIO 2 0 0 10 62 72

6.6. ®opma 00y4eHHS — OYHO-32049HAS, KYPC

—2, cemecTp — 3

HaumeHnoBanus coaepxaTeabHbIX MOAYJICH
A TEM

KomnuectBo yacos

Jlexu. | JlaGop. | Ipakr. | CPC+K | Beero

Conep:karesibHbI MOayJb 3. Business S

tructures and Forms, Selling Methods

Tema 9. Business Environment 0 0 3 24 27
Tema 10. Finance 0 0 4 23 27
Tema 11. CorporateResponsibility 0 0 4 23 27
Tema 12. Competition 0 0 3 24 27
HToro no cogepxareibHOMY MOIYJII0 3 0 0 14 94 108
Bcero mo komnonenty OIIOIT 0 0 34 236 270

7. OHEHOYHBIE MATEPHUAJIBI (CPEACTBA) U1 TEKYIIEI'O KOHTPOJIA
YCHEBAEMOCTH, IPOMEXYTOYHOM ATTECTAIIUA

7.1. KoHTpOJIbHBIE BONIPOCHI.

OBPA3EI 3AJAHUSA ITPOMEXYTOYHOI'O KOHTPOJIA

I. Listening

Listen to the person telling about the company Gucci. Choose the correct answer.

1. Gucci produces

2. It was founded in

3.The company’s trademark has
4. The company has

a. 1912

a. luxury goods

a. blue and red stripes
a. 300 stores

b. cheap goods

b. 1921

b. green and red stripes
b. 3000 stores

5. It’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
II. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.

9. The action or business of promoting and selling products or services, including market

research and advertising.



10. Customers return to a company to buy more of its products or services.

11. A company that sells or offers the same type of product or service.

12. A company that provides a particular type of a product.

13. The activity of looking after customers, and helping them with any complaints or problems.

III. Grammar
1. State if the indirect questions are Wrong or Correct.

14. Could you tell me if you work in sales?

15. Could you tell me what product range does your company sell?

16. Could you tell me whether you like your job?

17. Could you tell me how long your company works on Saturdays?

18. Could you tell me is this company big?

19. Could you tell me where the bank is?

2. Choose the correct tense form (Present Simple or Present Continuous).

20. She ... for a big multinational.

a. works b. is working

21. This month our company ... new employees.
a. recruits b. is recruiting

22. At present we ... for a new marketing strategy.
a. look b. are looking

23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving

24. 1 always .... with this supplier.
a. deal b. am dealing

25. Currently our company ... a new service.
a. promotes b. is promoting

26. We always ... goods on time.
a. deliver b. are delivering

27. This year our competitor ... fast.
a. expand b. is expanding

IV. Reading

Read the text and decide if the sentences are True or False.

McDonald’s success
McDonald’s is one of the most famous multinationals in the world. It is involved in food sector
and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and serves
47 million customers a day. The company employs over 1.5 million people.
With its headquarters in Illinois, the United States, the company began in 1940 when brothers
Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they reorganized
their business as a hamburger production and introduced the "Speedee Service System" which
started the modern fast-food phenomenon.
When consumer tastes change, the company develops, expands and launches its new menus
with salads, fish, smoothies, fruit.
Another key to the company’s success is good customer care, marketing and advertising strategy.

28. McDonald’s is the first multinational in the world. T/F

29. The company has the biggest number of hamburger restaurants in the world. T/F



30. It gives jobs to 3 million employees. T/F

31. The nationality is American. T/F
32. The company started as a food shop. T/F
33. McDonald’s was the first who launched the service system used today. T/F
34. The company changes its menus to satisfy customers’ needs. T/F
35. The company uses successful promotion strategy. T/F

Kpurepun oneHuBaHus 3aJaHUs IPOMEKYTOYHOT0 KOHTPOJIS

MaxkcumanbHast 00111asi CyMMa 0aljIoB, KOTOPYIO MOXET MOJIYYHUTh CTYIEHT, YCHEIIHO
BBITIOJIHUB BCE BU/IBI 331aHUH, cocTaBisieT 40 0anioB, eciiu UTOroBast popmMa KOHTPOIIS
— 3a4er.

7.2. Tembl A0KJI210B (pedepaToB)
He npenycMmoTpeHsl nporpaMmMon JUCIUTLIHHBI

7.3. TeMbl HHAUBUAYAJBHBIX 3aJaHUI
Tema 4. Troubleshooting.
SWOT analysis
LleJsib: 3aKperyieHne JIGKCUKHU TI0 TeMe, TpuodpeTeHne HaBbIKOB nposeaeHus CBOT- ananuza
3apanue: nposect CBOT- ananu3 npeanpusTs Ha OCHOBAaHWH JAHHBIX CTaTUCTUKHU

Tema 5. Company’s history.
Presentation on history of a famous company
Heab: 3akperieHHe JEKCUKUA MO TeMme, MPpUOOpeTeHHEe HABBIKOB MOATOTOBKH M IPOBEICHUS
MPE3eHTAIMH [0 UCTOPUU U3BECTHOTO OpeH/1a UM KOMIaHUU
3apaHmue: cienaTh MPE3CHTAINIO TI0 UCTOPUH U3BECTHOTO OpeHIa MM KOMITAaHUH

Tema 6. Retailing.

Essay “Traditional shopping vs online shopping: pros and cons”
Llesb: 3aKperieHne JIEKCUKHU TI0 TeMe, IPHOOPETEHHE HABBIKOB apTyYMEHTHPOBAHHOH JTMCKYCCHUU
3aganme: HamucaHue scce Ha TeMmy «TpaauIlMOHHBIA HIONMHI VS TOKYIKH OHJAMH: 3a U
MIPOTHBY»

Tema 7. Products.
Product presentation
Hean: 3akperieHne JEKCUKH MO TeMe, MPUOOPETEHHE HABBIKOB TMOJTOTOBKH W TMPOBEIACHUS
MPE3EeHTALUN NTPOAYKTA
3anaHmue: cienaTh MPE3CHTAIMIO HOBOTO MPOAYKTa

7.4. O6pa3en 3K3aMeHANIMOHHOT0 OUJIeTa

JloHeuKui rocy1apCTBEHHbIA YHUBEPCUTET
DKOHOMUYECKUH (aKyIbTeT
Kadenpa anrnuiickoro si3pika 1jisi SKOHOMUYECKUX CIEIUATbHOCTEH

[Iporpamma BeICcIIEro 00pa3oBaHUs [Tporpamma GakanaBpuata
Hanpasnenue noarotToBku 38.03.02 MeHeHKMEHT
[Ipodwib noAroTOBKH MesxayHapoiHbIii OU3HEC



®opma o0yueHUs OuHast, O4HO-3a04YHas
Cemectp TpeTui
Hucuuninnna WNHOCTpaHHBIN A3BIK

OK3aMeHalMOHHbIN Omer No

1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question mark one letter (A, B, or C) for the
correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market

¢ Considering different ways of penetration

e Type of the product

[ ]

([ ]
5. Writing. Write a letter on the given input.

VYTBep:KJIeHO Ha 3aceaHuu Kadeapbl aHIITMHCKOTO S3bIKa I 3KOHOMUYECKHX CTIeHATbHOCTEH
[IpoTokon Ne ot «» 20 1.
3aB. Kadeapoii K.¢.H., 1o1. O.P. bparuna OK3aMEHaTOPBI:

KpuTepml OICHUBAHUA JK3AaMCHAIIMOHHOI'0 3aJaHUA

Tun 3apanus | Kputepuu onieHKH basmbt
3amanus  mo | Tum 3agaHusi: MHOKECTBEHHBIN BBIOOD, 34 Bompoca, Kax bl
rpaMMaTUKe | MPaBWIbHBIN OTBET cuictaiseT 0,5 6ana: 17
1 JICKCUKE 34 Bompoca * 0,5 6anna
Hroro 17
[Tucemennoe | COOTBETCTBUE CTPYKTYpE 05
3a/1aHKe CooTtBercTBUE 00BbEMY 0,5
Coneprxanue/o0miee HHGOPMAIIMOHHOE HATTOJTHCHHE 1
CooTBeTCTBUE CTUIIIO 1
['pammaTHuecKasi U JeKCHUecKasi MPaBUIbHOCTh 1
Hroro 4
Yrenue Tun 3amanus: MHOKECTBEHHBINH BBIOOp, 8 BOMPOCOB, KaXKbIN
MIPaBUJIBHBIN OTBET cocTaBiseT 1 Oam:
8 BorrpocoB * 1 Gasur 8
Hroro 8
AynpoBanue | Tun 3agaHus: MHOKECTBEHHBII BBIOOD, 6 BOIIPOCOB, KaIbIi
MIPaBWJIbHBIN OTBET cocTaBisieT 1 Oas:
6 BorpocoB™ 1 Oaymn 6
Hroro 6
I'oBopenne | IlonnoTta BeimonHeHus 3ananus (task completion) 2
bricTtpora peun/cBo60oHOE Biianenue (fluency) 1
['pammaTHueckas u JIeKCHYeCcKas MPaBUWILHOCTB (accuracy) 2
Hroro 5
Bcero 3a sx3amen 40

8. PACIHIPEJAEJIEHHUE BAJIJIOB, KOTOPBIE INOJYYAIOT OBYYAIOIIUECSA



OOm1ast oreHKa 3HAHUM, 00y4YaIOUIMXCS MO TUCHMIUIMHE mpoBoauTcs no 100-6amibpHOM mmiKame
COTJIACHO TaKMM KPUTEPHSIM, IIPUBEICHHBIM B Tabue Hke. OpraHu3annoHHO-y4eOHas padora
o0yyJaromerocsi B ayAUTOPUHM OLIEHUBACTCS HAa OCHOBE TAaKUX KPUTEPHEB KakK MOCEIAEeMOCTb
3aHATHH, aKTUBHOCTH BO BPEeMs IIPOBEJICHHS JIEKIMOHHBIX U MPAKTHYECKUX 3aHATHH (BOHPOCH
JIEKTOPY MO TeME JIEKIIMOHHOTO MaTepuaia, ydyacTHe B 0OCYKISHHM MPOHAECHHOT0 MaTepuana,
pelIeHue 3aa4d U CUTYallii y JOCKH U T.I1.).

Copep:xaTejibHbIEe MOTYJIH Bux pa6otsl Banabt
OpranuzanmoHHoO-y4eOHast paboTa cTyZeHTa B 20
ayJUTOPUN

. CamocrosiTenpHas paboTa 20
ConepsxarenbHbIi MOIYb |
WupuBuayanbHas pabora 20
[IpoMexyTouHast KOHTpOJIbHas paboTa 40
Hroro 100
OpraHu3annoHHO-yueOHast paboTa CTyICHTa B 20
ayJIUTOPUU
. CamocrosrenbHas pabora 20
CopnepxatenbHblii MOYJIb 2 VHuBryaTsHas pabota 20
[TpomesxyTouHasi KOHTpOJIbHAS paboTa 40
Hroro 100
Opranu3zaiimoHHO-yueOHas paboTa CTyIeHTa B 20
CamocrositenbHas paboTa 20
ConepskatenbHblii Moaynb 3 |MHauBuayanbHas pabora 20
OK3amMeH 40
Hroro 100

CooTBeTCcTBHE 0AJ1JIOB OLICHKE

OrieHKa 110 TATHOAJUIFHOM IIKaJjIe
KomnuectBo 6aninos =
s 100 ECTS | Dx3amen, nuddepeHunpoBaHHbII 3auer
3a4er

90-100 A OTJINYHO 3a4TEHO
80-89 B 3a4TEHO
75-79 C xopotto 3Q4TEHO
70-74 D 3a4TCHO
60-69 E YAOBIIETBOPUTEIHHO ATTOHO
35-59 FX HE 3a4TEHO

0-34 v HEYJIOBIETBOPUTEIHHO e 3a9TOHO

9. OBECIIEYEHUE OBPA30OBATEJIBHOI'O ITPOUECCA IJIA JIUI C

OI'PAHUYEHHBIMUA BO3MOXKHOCTSMMU 310POBbS U HHBAJIM/IOB
B xome peanmuzanuu JUCHUIIMHBL HMCHOJB3YIOTCS CJHEAYIOIIME JIOMOJHUTEIbHBIE METOMAbI
00ydYeHUsI, TEKYIIEer0 KOHTPOJIS YCIIEBAEMOCTH M MPOMEKYTOYHOM aTTECTAIIMK OOyJarOIINXCs B
3aBHCHMOCTH OT UX WHANBUIYAIbHBIX OCOOCHHOCTEH:

1) IUTSL CJIEIIBIX U CITA0O0BUISIIINX

— JeKuu 0OPMIIIOTCS B BUJIE DJIIEKTPOHHOTO JJOKYMEHTA, IOCTYITHOTO C IIOMOIIIBIO
KOMITBIOTEPA CO CIECIMATN3UPOBAHHBIM MPOTPAMMHBIM 00ECTICUCHUEM;



— 7S BBITIOJIHEHUS 3aJJaHUs TIPU HEOOXOAMMOCTH MPEOCTABISETCS YBETUUHUBAOIIIEEe
YCTPOMCTBO; BO3MOKHO TaK)K€ UCIOJIb30BaHNE COOCTBEHHBIX YBETUUMBAIOIINX YCTPOUCTB;

— TMHCbMEHHBIE 33/1aHUs OPOPMIISIFOTCS] YBEITUUYEHHBIM HIPU(PTOM.

2) JUIS TITyXUX U cT1a00CIbIIIIaIX:

— JIeKIUHA OPOPMIISIFOTCS] B BUJIC DJICKTPOHHOTO JOKYMEHTA;

— TMHCHMEHHBIC 33/IaHUS BBITIONHSIOTCS HA KOMITBIOTEPE B TUCBMEHHOU (hopMme;

— 9K3aMeH MPOBOJUTCS B MUCbMEHHOU (popMe Ha KOMMBIOTEPE; BOZMOKHO MPOBEICHUE
B (hopMe TECTHPOBAHMUS.

3) JUIS JIUILL C HApYIICHUSIMU OIIOPHO-ABUTAaTEIbHOIO annapara:

— JIeKIuA OQOPMIISIFOTCS. B BHJE DJIEKTPOHHOTO JIOKYMEHTA, JOCTYITHOTO C ITOMOIIBIO
KOMITBIOTEPA CO CICIIMATN3NPOBAHHBIM IPOTPAMMHBIM 00ECTICUCHUEM;

— TMHCHMEHHBIC 33/IaHUS BBITIOTHSIOTCS HA KOMITBIOTEPE;

— 9K3aMeH U 3a4€T MPOBOJATCS B YCTHOH (hopMe WM BBITIONHSIOTCS B MUCHMEHHOM
(dbopMe Ha KOMITBIOTEDE.
[Ipu HEe0OXOMMMOCTH MPeayCMAaTPUBACTCS YBEJIMUECHNE BPEMEHHU IS [TOJITOTOBKH OTBETA.
[Tpouienypa mpoBeneHUs MPOMEKYTOYHOW aTTECTAMH ISl OOYYArOIIMXCS YCTAHABIMBACTCS C
y4€TOM HMX MHAMBHUIYaJbHBIX NCUXOPHU3NUEeCKuX ocobeHHocTeil. [IpomexyTouHas arrecranus
MOJKET MPOBOAUTHCS B HECKOJIBKO JTAIOB.
[IpoBenenue mpoueaypbl OLEHUBAHUS PE3YyIbTATOB OOYYEHUS JOMYCKAETCsI C HUCIOJIb30BAaHUEM
JTUCTAHIIMOHHBIX 00Pa30BaTEIbHBIX TEXHOJIOTHH.
ObecneunBaeTcss JOCTYNl K HMH(POPMAIMOHHBIM M OuOIHMOrpadUyecKuM pecypcaM B CETH
WNuTtepHer misi kaxaoro oOywaromierocss B gopmax, aJanTHPOBAHHBIX K OTPAHUYCHHSIM HUX
3JI0pOBbS U BOCTIPUSATHUS UHPOPMAIIH:

1) nuist cinenbIX U CIIa0OBUASIIUX:

— B me4yaTHOU (hopMe yBEIUYCHHBIM MIPUPTOM;

— B (OopMe IEKTPOHHOTO TIOKYMEHTA;

2) IS TIyXHUX U CIa0O0CTBIIIAITIX

— B TIeyaTHOU (opme;

— B ()opMe 3IIEKTPOHHOTO JIOKYMEHTA.

3) A oOydJarmuXCs ¢ HAPYIICHUSIMEA OMOPHO-JIBUTATEIILHOTO alapara;

— B IeYaTHOH Gopme;

— B (opMe PIEKTPOHHOTO TOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YYEBHOI'O ITPOLECCA
VYyeOnuble 3aHsATHS TIpoBOAATCT B 7-M u  S5-M  kopmycax [Jonl'Y (r. [Honenk, yiI.
Yenrockunues,186; 1896). [lnga mpoBeaeHus: J1abOpaTOpHBIX 3aHATUN TpeOyeTcs ayIuTOpHs,
o0opyI0BaHHAss MEJIOBOM WM MAapKEpHOH ITOCKOH, MYJBTUMEIMUHBIA TMPOEKTOP M DKpaH,
HOYTOYK, KOMIUICKT y4eOHOU MeOenu ISl CTyICHTOB, pabodee MECTO MperoaaBaTess, BEIXO B
HNHTepHeT — npoBOAHOMN Wi ¢ Kcoib3oBaHueM Wi-Fi.

Jlisi caMOCTOSITENTbHOM pabOThl MCIONB3YIOTCS TEKCTOBBIE M 3JIEKTPOHHBIE pecypchl Haywnoit
OMOIMOTEKH YHUBEpPCUTETA W JPYTHX SJIEKTPOHHBIX OMOJMOTEYHBIX 0a3 JaHHBIX, y4eOHO-
MeToAnYecKoe oOecrieueHne, MpeCTaBICHHOE B Y4eOHO-METOANYECKOM KaOHHeTe 7-T0 Kopiyca
(ayn.103).

OOyuaronyecss UMEIOT BO3MOXHOCTh HCIOJIB30BaTh Y4eOHBIE MaTepualbl IO JUCLUIUIMHE,
pa3menienHbie Ha mathopme Moodle Llentpa nuctanuroHHOr0 00pa3zoBaHUs SKOHOMHYECKOTO
¢daxynprera «loHI'Y». IIpy M3ydeHUM AUCUMIUIMHBI MPUMEHSIOTCSA DJIEKTPOHHOE OOyueHHE U
JUCTaHLIMOHHBIE 00Pa30BaTENbHbIE TEXHOIOTHH.

C wucnonb30BaHUEM pPECYpcoB IIAT(HOPMBI JUCTAHIIMOHHOTO OOpa30BaHMS OCYIIECTBIISAETCS
TEKYIIH KOHTPOJIb 3HaHHM, 00yUYaoIUXCcsi HA OCHOBE TECTUPOBAHUSA U MPOBEPKHU PE3yIbTaTOB
CaMOCTOSITEJILHOM pabOTHl.
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1. 3O.P. bparuna, JI.B. Emenko, M.M. Ilucapesckas, E.H. Hazapenko. Meronnueckue
PEKOMEHIalli TI0 OpTaHU3aH MPAKTUYECKUX 3aHITUN CTYJIEHTOB HECIIEIIUAIbHbIX
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into Business” a5 cTy1eHTOB YKpYITHEHHOU TPpYIIbI HampasieHus noarorosku 38.00.00
9KOHOMHUKa U ynpasienue. — Jloneuk: JlorHY, - 2020 270 c.
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S. Robbins. First Insights into Business. Workbook. - Pearson Education, 2014.
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Caiit uadopmaruonHoro arenrctea CNN http://money.cnn.ru
Caiit uHpopMarmonHoro arenrctsa BBC http://www.bbc.co.uk/russian
. Caitt nuadopmannonnoro areHrcTea BBC
http://www.bbc.co.uk/news/world
6. Caiit uapopManMOHHOTO areHTcTBa Euronews http://ua.euronews.ru
7. eLIBRARY.RU: nayuHas snekrponHast Oubianoreka: caidt. — Mocksa, 2000- . — URL:
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Tekct: snexktponnsiii // OBC [onl'Y: caitt. — URL: http://library.donnu.ru/catalog/ (mata
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13. MIPOTPAMMHOE OBECIIEYEHHUE
1. Windows 7 PRO (xoprioparuBHas numen3us JJoHl'Y Ne 46484614);
2. Microsoft Office (koprioparuBHas aunen3us JJonl'Y munensus Ne 46472919);
3. Microsoft Visual Studio (suriensus nporpammsl DreamSpark 1t BeICIINX yueOHBIX

3aBeICHUN);
4. AntuBupyc Kacnepckoro, Libre Office, Adobe Acrobat Reader, xPDF, Paint.NET.
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